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Enhance the Customer Journeys 

Enhanced 

Acquisition 

Proactive 

Retention 

GPT BASED OFFER PROMPT 

QUICKER CHECKOUTS 

PREDICT THE CHURN 

PROVIDE THE BEST OFFER 

Powered by AWS 

AI and Machine Learning
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Enhanced Acquisition 

Diverse Array of Premier Product Offerings

Combo Discounts Abound with These Card Offers!

Empowering 
Customers: Bridging 
the Gap Between Offer 
Discovery and 
Relevant Promotions
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Enhanced Acquisition using LLM

What plans you have for live matches ? -

Do you have short term offers ?-

What card offer you have ?-

Product offers

Payment offers 

L L M  P r o m p t

“ S P O R T S  “

“ M O N T H L Y  “

“ V I S A  “

B e s t  O f f e r  

Sports + HBO 

@12.99 

/monthly 

with 50% off 

for first 3 

months 
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Storefront Navigation 
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Storefront Navigation 
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Storefront Navigation 
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Storefront Navigation 
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How LLM Prompt model works 

Gather Data LLM Algorithms Train the pricing 
optimization model 

Build Prompts 

Get the best offer result

Fetch  Source 
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Proactive Retention 
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Architecture for LLM powered Offer Prediction 

AWS Cloud 
Amazon SageMaker 

Amazon SageMaker 

Endpoint  

(LLM for text generation) 

Amazon SageMaker 

Endpoint  

(LLM for Embeddings)

Evergent Data lake 

(Document to Embeddings )

Evergent Product Data

(Knowledge Base )  

Amazon S3

Evergent APP

Evergent EMP

Evergent APIStore Front 

User Questions

LLM Generated 

Response 
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Reasons Customers Churn

PAYMENT FAILURES & CARD EXPIRY

LOOKING FOR AFFORDABLE OFFERS

LOW VIDEO QUALITY EXPERIENCE 
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How Prediction Logic Works 

Customer Profile Transaction Data

Payment Data Order History 

Large Data Sets 

Watch patterns Usage hours 

Content Type Device types

Video Analytics 

C u s t o m e r  S e g m e n t s  

A R P U  G r o u p s

C u s t o m e r  L T V  s c o r e

C h u r n  S c o r e  

Machine Learning Models 
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Customer Data

Transaction Data

Payment Data

Billing System 

Training Data

Test Data

Train the Model

Test the Model

Produce 
Retain  Model

Models Query 

Create Segments 

Trigger Targeted 
Promotions Emails 

Training Query 

Watch patterns

Usage hours 

Content Type

Video Analytics

Machine Learning Churn Prediction Model 
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Architecture for Machine Learning Prediction 

AWS Cloud 
Amazon SageMaker 

Amazon SageMaker 

Endpoint  

(churn model )

Amazon SageMaker 

Clarify 

(Explainability report)

Evergent CRM

(Segment design )

Evergent Product

(retention offers )  

Evergent 

Churn Dashboard 

Evergent EMP

TrainAmazon S3

Model Churn data

Evergent Data

Video Data

Payment  Data

Amazon S3

Model Explainability output

Churn Analyst 

Promotion Emails
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Customer Segments
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Segments for Promotions 



Thank you!
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